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Let us begin by again expressing our gratitude in the acknowledgment of the effectiveness of 

our marketing with your continuing to fund the billboard and PalmSprings.com . Our success can 
be attributed to these efforts as well as other marketing at which we work so diligently. 

Our website, VisitDesertHotSprings.com , now paid for by us, continues to be our primary 
magnet to draw visitors. We had over 15,772 unique visits in the fourth fiscal quarter, almost 
identical to last year. Our largest source of referral continues to be PalmSprings.com  with 3188 
visits, down slightly from last year. 8824 people found us organically. We believe that this 

growth is a result of the continued presence of our website, the billboards on 1-10, and other 

continuing marketing efforts. Google Adwords brought 931 quality visitors to our site. Please 

see attached Google Analytics report for more details. 

We continued the billboards on the 1-10, east and west facing near Cabazon. We believe it is a 

major contributing factor to the great traffic we get on our website. 

We have discontinued our presence at the California Welcome Center in Yucca Valley which 

draws thousands of visitors each yea. However they have graciously allowed our large backlit 

sign to remain until they have another party interested in that location 

Our maps continue to be distributed in our Visitors ranters and the Palm Springs Convention 
and Visitors Bureau (CVB). 

We are still hoping funds become available to spend another $10K to broadcast our 

commercial. LA is an important drive market our presence needs to continue. 

Thank you for your continued support of tourism in DHS. 

Respectfully submitted, 

Bruce Abney, President 

Hoteliers Association of Desert Hot Springs 

El Morocco Inn and Spa 760.288.2527 

Judy Bowman, Treasurer 

Living Waters Spa 760.329.9988 

VisitDesertHotSprings.com  
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